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Driving the Evolution of Web Leads Technology 

 
It’s Like Caller ID for your Website 
 
Imagine knowing who is visiting your Website, the company they work for, what they want, how they got there, 
who their executive management is and how to contact them.  
 
Today, companies are spending fortunes on paid search ‘clicks’ and ‘keyword’ investments, without the insight 
to extract a greater return from their Internet marketing investment. 
 
So how much more valuable is a ‘click’ from Google, Yahoo or MSN, when  
I know who, when, how and what search term was used from a potential  
customer visiting my company’s Web site?  
 
Drive New Levels of Performance from Internet Marketing 
 
netFactor’s patent-pending VisitorTrack® is driving the evolution of Web  
leads technology designed specifically to generate immediate sales  from  
Website traffic and drive new efficiencies from Internet marketing efforts.  
 
With VisitorTrack, businesses have immediate access to detailed data on  
their Website visitors, including comprehensive data on the visitor’s  
business information from Jigsaw Data Corporation, the online global  
marketplace for buying, selling and trading business contact information,  
enabling you to identify valuable new business leads without Web site  
registration or cold-calling. 
 
VisitorTrack automatically captures site visitors converting invisible ‘clicks’  
on your company’s Website into actionable sales leads, and uncovering  
company  names, contacts, email addresses and phone numbers. 
It’s like ‘Caller-ID’ for your Web site. 
 
Through VisitorTrack businesses can identify: 

• Which companies  are reviewing your business, product or services NOW   

• How the visitor arrived to the site – search engine or direct hit 

• What specific ‘Keywords’ were used to identify your site within a  

specified search engine 

• Detailed business intelligence about your visitor including company name,  phone, address, industry description, website and 

executive contacts LookUp 

• Geographic location of the visitor 

• HotLeads - Unique tracking identifies visitor behaviors including page views and previous visits to uncover those most interested in 

your site  

• eMail Alerts – Receive emails on visitors who are most interested while they are on the site 

 
VisitorTrack is available in a fully-integrated package that includes netFactor’s Online Marketing programs with 
the integration of highly targeted ad words, key phrases and Search Engine Optimization, or as a standalone 
service.  VisitorTrack implementation is easy and is available via the Web for on-demand visibility into your 
Web site traffic. It also comes with a host of features, in a number of configurations with full export capabilities 
to spreadsheets, Excel, etc. 

Strategic Advantages 
to VisitorTrack® 

VisitorTracking Intelligence 
Who’s visiting your site – 
Prospects, Customers, 
Media, Analysts, Investment 
Bankers and/or Competitors? 
 

Use as a Sales Tool 
Target self-selected leads, 
match ‘clicks’ with up-to-date 
business and contact data 
without the need to cold call. 
 

Use as a Marketing Tool: 
Measure campaigns and 
online marketing efforts, use 
information gathered for 
targeted marketing effort 
follow-up. 
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VisitorTrack’s easy-to-read reporting makes it simple to identify new business leads.  

 

 
 

Advanced Features from VisitorTrack

• Visitor Data – Collected in real-time, without Web site 
registration 

• On-Demand Access – Web-based reporting for instant 
visibility into your business visitors  

• Who Is Visiting - Organization Name, Address, Phone Look-
Up, Website  

• How They Got There - Specific Search Term or product area 
interest, referring search engine  

• Verified - Real-time validation of visitor records  

• Advanced Filtering - All records are processed using 
advanced filtering to eliminate irrelevant visitors  

• Direct Hits - Visitors traveling directly to your Web site are 
indicated in your VisitorTrack report 

• Qualify Leads - SIC Code, Number of employees, and other 
background or firmographic data, with other custom data points 
available  

• Behavioral tracking – Qualify leads by evaluating how much 
content site visitors move through and their frequency to the site 

• HotLeads – Pinpoint companies most interested in your products 

• Instant e-Mail Alerts – Automatically receive e-mails on those 
visitors meeting your criteria  

• User Defined Alerts – Customize alerts for customers, 
prospects, competitors, etc.  

• CRM Integration – Export the data you need in a report format, 
or for CRM Integration  

• Contacts Lookup – Matches Web site visitors with up-to-date 
business and contact information from Jigsaw Data Corporation

 


